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FedEx St. Jude Championship unveils fan 
experience Aug. 14-18... from sports page 1

QB Seth Henigan added 
to prestigious Maxwell 
Award Watch List 
from sports page 1

2024, this tented, open-air venue 
will feature a bar along with a 
couple of local food and bever-
age offerings, differing based on 
the time of day. Enjoy a coffee 
from Cxffeeblack in the morn-
ing, or swing by in the afternoon 
and watch the venue transform to 
Snowbirds, where you can cool 
off with a snow cone. 
The 18 Green Courtyard pre-
sented by Deckorators is an en-
hanced and elevated courtyard 
featuring Tito’s Stillhouse 
Lounge, BlueCross BlueShield 
of Tennessee Family Care 
Suite, our Primary First Aid 
Location and tournament con-
cessions. 
•Tito’s Stillhouse Lounge pro-
vides a hub of activity through-
out championship week. With 
air-conditioning, interactive 
games, multiple TV’s showing 
live tournament action and views 
of the 18th green, the Tito’s Still-
house Lounge is the perfect 
place to enjoy one of their re-
freshing signature cocktails like 
the Tito’s Transfusion or Tito’s 
Tennessee Tee Time, without 
missing a single shot. 
•BlueCross BlueShield of Ten-
nessee Family Care Suite offers 
families with young children a 
respite from the heat, private 
nursing rooms, toddler age-ap-
propriate games and a safe envi-
ronment to rest and relax. 
•Primary First Aid Location 
will be available to service fans 
that may need assistance during 
the week. 
 The 18th & Mane venue re-
turns to No. 18 fairway, which 
will include the PGA TOUR Fan 
Shop, The Hub and The Back-
yard. With its central location to 
all the action, 18th & Mane is the 
perfect place for fans to enjoy 
food, drinks, and shopping. 
•The PGA TOUR Fan Shop 
offers all your favorite fan ap-
parel items, souvenirs, gifts and 
more. New this year, apparel col-
labs with local brands, including 
Oxbeau, and children sized cad-
die bibs featuring art by St. Jude 
patients will be available for pur-
chase. Members of the military 
that join us at TPC Southwind 
will also receive a discount in the 

fan shop on Wednesday, Aug. 14. 
•Returning championship-favor-
ite, The Hub is located just steps 
away from the Fan Shop. In this 
public, air-conditioned venue, 
fans can enjoy live music and ac-
tivations from championship 
sponsors including the Auto-
Zone FanZone, Southland Ca-
sino, Vacations and Travel 
Group, Sandals and Nike. 
Come take a break from the heat, 
mingle with our sponsor and 
partners, and enjoy the glass 
frontage overlooking No. 18 fair-
way. 
•Immerse in the shade of The 
Backyard with comfortable 
seating and access to Memphis-
famed Pronto Pup. Guests ages 
21-and-older can also enjoy 
Dobel Tequila’s specialty cock-
tails including the Ace Paloma 
from the two-sided bar at The 
Backyard. 
The Bluff at 14 is an incredible 
new fan experience on the final 
par-3 at TPC Southwind. Open 
to the public, there are several 
new unique viewing areas along 
with exciting promotions 
throughout the week that fans 
won’t want to miss! More infor-
mation on The Bluff at 14 will be 
released at a later date. 
  
Returning fan-favorite, Birdies 
& Bubbles is open to the public 
and will feature delicious signa-
ture dishes and exceptional cock-
tails brought to you by James 
Beard Award finalists and 
famed Memphis duo chefs 
Andy Ticer and Michael Hud-
man. Accessed in the shade off 
No. 16 fairway, fans can check 
out their custom creations while 
enjoying a prime view of No. 14 
green. 
The Pit is back to feature one of 
the best barbecue spots in Mem-
phis, The Commissary. Located 
in the shade of the iconic TPC 
Southwind Silos, this open to the 
public venue offers an ideal 
place to enjoy a delicious Mem-
phis BBQ meal while watching 
the best players on TOUR com-
pete on No. 8 green and No. 9 
tee. 
For members of the military 
community, FedEx St. Jude 

Championship is excited to wel-
come you to Patriot’s Outpost, 
presented by Big River Steel. 
With a valid military ID, enjoy a 
shaded venue on No. 8 green ex-
clusively for military members 
and veterans. 
 Several shaded seating options 
and cooling mist fans are located 
throughout the course courtesy 
of BlueCross BlueShield of 
Tennessee. Shaded bleachers are 
located at hole Nos. 1, 11, 14 and 
16. 
 Fans are also encouraged to 
bring their own reusable plastic 
or metal bottles water bottles (no 
larger than 32 oz.) that are empty 
upon entry and exit. Spectators 
will have access to complimen-
tary water refill stations through-
out the course, with locations at 
18th & Mane, the practice put-
ting green, Birdies & Bubbles, 
and more! 
While exploring the different ex-
periences offered on site, fans 
can utilize course maps and the 
PGA TOUR app to navigate to 
the many open to the public des-
tinations. Visitor Information 
Booths presented by Memphis 
Tourism will be located by 1 
green, 14 tee and 18 green to 
help guide fans in the right direc-
tion. 

Parking Information 
•Fans traveling to TPC South-
wind for the 2024 championship 
can purchase a General Parking 
pass for $20 (plus taxes and fees, 
limit 2 per person, per day) from 
Thursday, Aug. 15th through 
Sunday, Aug. 18th. General 
parking is located at the FedEx 

Headquarters at 3640 Hacks 
Cross Road. Fans must reserve 
parking passes in advance; 
passes will not be available for 
purchase at the parking lot as the 
passes are fulfilled digitally. 
Parking passes can be purchased 
at fedexchampionship.com/park-
ing. 
•For those looking to take advan-
tage of the family-friendly activ-
ities on Wednesday, including 
the Pro-Am, fans are welcome to 
Complimentary parking in Lot 
C, onsite off Winchester Road 
with direct access to the course 
via No. 17 green. 
•An alternative option for travel-
ing to the 2024 FedEx St. Jude 
Championship is to utilize the 
Rideshare option to TPC 
Southwind, located near 3400 
Players Club Parkway just be-
tween No. 1 green and No. 2 tee. 
Enter “FedEx St. Jude Cham-
pionship” as your destination 
and tournament guests will be 
dropped off near the rideshare 
entrance. As the day at TPC 
Southwind comes to an end, fans 
can exit the tournament grounds 
through the rideshare entry and 
follow championship signage to 
the designated rideshare pick-up 
area outside the gates. 
Daily Grounds tickets for the 
2024 FedEx St. Jude Champion-
ship are still available for all 
days. Tickets are dynamically 
priced, so fans are encouraged to 
purchase early to secure the lo-
west available price. To purchase 
tickets, please visit FedExCham-
pionship.com/tickets. 
 
As the first event of the FedEx-
Cup Playoffs, the FedEx St. Jude 
Championship marks the start of 
the PGA TOUR’s most thrilling 
three weeks in golf where every 
shot counts. Don’t miss out on 
the action! For more information 
about the FedEx St. Jude Cham-
pionship, please visit FedEx-
Championship.com.  
 
Fans are also encouraged to fol-
low the FedEx St. Jude Cham-
pionship on Facebook, X 
(formerly Twitter) and Instagram 
for tournament updates. 
  

12, 2024. The formal presenta-
tions of the Maxwell Award will 
be made at the Maxwell Football 
Club Awards on Friday March 
14, 2024 at the College Football 
Hall of Fame in Atlanta, Georgia. 
  
The Maxwell Football Club was 
founded in 1935 and is the oldest 
football organization of its kind 
in America. The Club recognizes 
excellence in performance at the 
high school, collegiate and pro-
fessional levels of the game. The 
Maxwell Club is also deeply in-
volved and fully vested in the 
community through programs to 
promote academic excellence, 
community volunteerism, and 
leadership. High school student-
athletes around the country have 
an opportunity to participate in 
MFC Showcase events, free of 
charge, through the generosity of 
our corporate partners, Ivy 
Rehab, SAFR, the ETC Founda-
tion and the Run Around Inc. To 
learn more about our story visit 
www.maxwellfootballclub.org. 
  Memphis football fans can see 
the Tigers at Simmons Bank Lib-
erty Stadium in the team's season 
opener on Saturday, Aug. 31 with 

a four-pack of tickets that in-
cludes a parking pass for only 
$69. The season opener against 
North Alabama is the annual 
"901 Game," and the 901 Game 
Four-Pack can be purchased by 
visiting www.gotigersgo.com.   
The cost of the 901 Game Four-
Pack will increase to $89 on 
Aug. 1 if supplies remain. 
  
The Pick Three Mini Plan is an 
additional option available that 
gives fans the flexibility to pick 
from any three Tiger home foot-
ball games during the 2024 sea-
son at Simmons Bank Liberty 
Stadium, starting at just $69. 
 To catch all of the action in the 
highly-anticipated 2024 Mem-
phis Football season, fans can 
also purchase season tickets at 
GoTigersGo.com, in person at 
the Memphis Ticket Office or by 
calling the office at (901) 678-
2331. 
 
 For complete information on 
Memphis Tigers Football, visit 
www.GoTigersGo.com and fol-
low the team's social media 
channels on Twitter, Instagram 
and Facebook. 

The NFL Fan of the Year 
Contest Presented by  
Captain Morgan is now 
open to worldwide fans

 Fans are also encouraged 
to bring their own reusable 
plastic or metal bottles 
water bottles (no larger 
than 32 oz.) that are empty 
upon entry and exit. Spec-
tators will have access to 
complimentary water refill 
stations throughout the 
course, with locations at 
18th & Mane, the practice 
putting green, Birdies & 
Bubbles, and more! 

 Contest Celebrates Local and 
International Fans Who Inspire 
with Their Love of Football 
 
NEW YORK — July 25, 2024 
— The NFL Fan of the Year pre-
sented by Captain Morgan Orig-
inal Spiced Rum launched on 
Saturday, July 27 in concurrence 
with Training Camp: Back To-
gether Weekend presented by 
YouTube TV.  Returning for the 
fourth year, the annual contest 
celebrates extraordinary fans 
who spice up the game through 
their love of football and have 

consistently elevate the sport 
with their energy and passion, 
demonstrating unwavering sup-
port for their favorite team, and 
the international component, 
which will open in the coming 
weeks, underscores the universal 
power of football fandom locally 
and internationally. 
 
Each team will select a Fan of the 
Year to represent their Club at 
Super Bowl LIX in New Orleans 
on February 9, 2025. The Ulti-
mate Fan of the Year will be 
named at NFL Honors, the NFL's 
primetime award special, which 
will take place during Super 
Bowl week in New Orleans. 
 "Every NFL season, we can't 
wait to meet the next class of die-
hard fans from across the coun-
try. Win or lose, rain or shine, 
they show up ready for a new ad-
venture," said Anne Nosko, Cap-
tain Morgan vice president. "This 
spirit of fandom inspired the NFL 
Fan of the Year contest, which 
has grown into a community of 
amazing individuals who deserve 
to be celebrated. As Captain Mor-
gan kicks off its fourth year as the 
Official Spiced Rum of the NFL, 
we're thrilled to continue spot-
lighting these fans and spicing up 
their incredible fandom journey." 
 Throughout the regular season, 
all 32 Fan of the Year nominees 
will receive a series of prizes and 
take part in exclusive experiences 
unlocking an adventure of a life-
time. 
 
The submission window for the 
U.S. contest will open Saturday 
and remain open through 11:59 
PM ET on September 30. Fans 
must be 21 or older to enter. 
 
 The international component of 
Fan of the Year, which started last 
season, will continue as part of 
this year's contest. Fans abroad 
will be recognized in a separate 
NFL International campaign.  
This international campaign will 
launch in the fall, and more infor-
mation will be available in the 
coming weeks. 
 Fans can visit nfl.com/fanof-
theyear as well as their team's 
website and social handles for 
more information. 

been a positive influence and ral-
lying force across their family, 
friends and community. 
Beginning Saturday, July 27, fans 
can nominate themselves or 
another deserving fan for consid-
eration to become their team's 
Fan of the Year at nfl.com/fanof-
theyear. 
“We're thrilled to highlight our 
amazing fans through the NFL 
Fan of the Year contest presented 
by Captain Morgan, as we cele-
brate those who serve as an inspi-
ration to others through their 
fandom," said Bobby Gallo, NFL 
senior vice president of club 
business development. “Our fans 

 “We're thrilled to highlight 
our amazing fans through 
the NFL Fan of the Year 
contest presented by Cap-
tain Morgan, as we cele-
brate those who serve as 
an inspiration to others 
through their fandom," 
said Bobby Gallo, NFL 
senior vice president of 
club business development. 
“Our fans consistently el-
evate the sport with their 
energy and passion, dem-
onstrating unwavering 
support for their favorite 
team, and the international 
component...” 

Curtis  ‘50 Cent’ Jackson stars as Chief 
Carter in  mystery-thriller ‘Boneyard’ on 
video on demand (VOD) and in theaters 

Looking at a horrifying find are L-R: Brian Van Holt, Curtis “50 Cent” Jackson, and Nora Zehetner in a scene from 
“Boneyard.” The thriller also stars Michael Sirow and award-winning actor Mel Gibson.  Release date on DVD/Blu-ray 
is August 13. (Photo/Courtesy: Lions Gate Entertainment Inc.)

SYNOPSIS 
When the skeletal remains of 
eleven women and girls are dis-
covered in the New Mexico de-
sert, an extensive investigation is 
launched. Inspired by true crime 
stories, this chilling crime-thriller 
follows Detective Ortega (Brian 
Van Holt), Police Chief Carter 
(Curtis “50 Cent” Jackson), 

and Agent Petrovick (Mel Gib-
son) in a multiagency effort to 
identify and apprehend the killer. 
As each of their agendas and 
methods clash, a tangled web of 
intrigue casts suspicion in all di-
rections. 
"As the director of  BONE-
YARD, I was drawn to telling 
this story to shed light on the on-

going tragedy of missing persons 
cases and the sinister evil that 
lurks within society targeting the 
vulnerable. Though inspired by 
true crime stories, our film takes 
creative and artistic license to 
construct our own version of a 
cinematic thriller story that keeps 
audiences guessing until the final 
twist. Above all, our goal was to 

honor the memories of the inno-
cent lives lost and raise aware-
ness of this pressing issue. 
According to the FBI, there are 
over 600,000 active missing per-
sons cases at any given time in 
the United States alone. These 
are not just statistics ‒ they rep-
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